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China is on course to build the best cars in
U 321.000 selskaper innenfonew energyvehicles the world

September 10, 2021 1.55pm BST

U Techselskaper investerer: XiaonHuawe| Baidu

(Evergrandg Xpeng P7: Har voldsomme ambisjoner

med elbilmerke i Norge
U Konsolidering pa gang

U Kinas konkurransefortrinn:

U Industri og produksjonskultur

Stort tilfang av kompetent arbeidskraft (relativt lavkost)
Nyere fabrikker og unik kapasitet til a bygge flere

Stor og avansert leverandgrindustri

Havner og infrastruktur

Grgnne skifte = nye tider

c.C.CC

There are 307 robots in total in the NIO factory,

which helps to achieve 100% automation of
the main connections in the car's bodywork.




Kina en«outlier»:
Korrupsjon og vekst / autoritaer og innovativ

«Chinese companies have already
becomeworld leaders in important
technologies of the future

open society and a liberal and social
market economy will bring lorterm
macroeconomic advantages over the
THOMAS ORLIK Chinese systefne

DavidShambaugh Federation of German Industri€dDI (2019).
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country that has developed a modern )
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Germany and the EU cannot rest on the
supposed certainty that our model of an



@kende tro pa kinesisk innovasjon hos europeiske og

amerikanske selskaper

Figure 54: Chinese firms are increasingly competitive

Within your industry, how innovative do you feel Chinese firms are compared to European firms?

All sectors increasingly view China as its most advanced digital market
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Significantly more innovative “ 14% 13%

Slightly more innovative

19% 21%
Equally innovative 23% B — e
28% 28%
. 30%
Slightly less innovative 36% . e
2% 26% 21%

Significantly less innovative

2017 2018 2019 2020

How does your company's adoption of digital technologies in China compare with your company’s adoption of
digital technologies in other markets globally?

RAAEERBNAFEASESHREMBHALLNA?

- - 1 Sixteen percent of
respondents — the most in
2% 38 29 35 35 five years — say they adopt
N more leading-edge digital
technologies in China than
elsewhere. Members in
the Consumer sector are
16 most likely to view China as
. 20 their most advanced digital
market, and the proportion
2016 2017 2018 2019 2020 of R&l respondents who
see China‘s market as more

advanced is growing.

@ Chinais our leading-edge digital market ® China is on par with other markets
FERRINBEERTHS FEMETHRE

® China is more advanced than most markets China is behind other markets 16% BRIFERTEES
PEME T AL HHE PEEETHMTHS ER BN EE AL

For those that do not think Chinese firms are equally innovative as, or more innovative than, European firms, more than
half expect this milestone to be reached within the next five years. American Chambesf Commerce in China

2021 China BusineS§dimateSurvey Report

EU Chambeof Commerce in China
Busines€onfidenc&urvey 2020



Kinesisk business: hyperkommersiell

The First Geely Was A Fake Mercedes-Benz E-
Class Based On A Real Audi 100
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buy a car or to fly. We were envious. We couldn't afford

WHY SO MANY HOP TO JEJU

U 1990+tallet: Kjgleskap og motorsyklel
U 2002: Produserer den fgrste bilen

( 2010: Kjgper Volvo ?#‘AXE“QL‘%
U 2020: Selger 2,4 millioner biler (=



Kinas klatring i verdikjeden pavirker hele verden

A Mellominntektsfellen

A Selvforsynt

A a5dzl £ O NDddksjoniorA 2 y €
globaltognasjonaltmarked

Financial Times 04.02.2021
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«Made in China 2025»: —
Smart produksjon

China buys more industrial robots than anyone
(installations in 2018, in thousands)
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Source: International Federation of Robotics, World Robotics 2019

As China’s cost advantage fades, “technology innovation has become the means

for manufacturers here to stay competitive”, said Jack Zeng, a director at the



